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OYUN BAGIMLILIGI, OYUN SADAKATI, SATIN ALMA NiYETi VE MEMNUNIYET
ARASINDAKI ILISKININ INCELENMESI: DiJITAL OYUNLAR UZERINE BIR
ARASTIRMA

Hayrettin SAGINCI', ilhami TUNCER?
OZET

Dijitallesmeyle birlikte tiim diinyada her gecen giin gelisen ve degisen oyun sektori, tiiketicilere
vazgecilemez bir eglence olgusunu sunmaktadir. Giiniimiizde her yas araliginda bulunan insanlarin
giiniiniin biiyiik bir boliimii bu oyunlarla birlikte gegmektedir. Tiiketicilerin bu oyunlara karsi olan ve
oyun ireticilerinin sundugu hizmetlere olan bagliliklar1 biiyiik 6lgiide artmistir. Bununla birlikte bu
oyunlara olan sadakat, memnuniyet ve satin alma niyeti gibi unsurlar ortaya ¢ikmistir. Bu baglamda
calismanin temel amaci, oyun bagimliligi, sadakat, satin alma niyeti ve memnuniyet arasindaki iligkiyi
incelemektir. Bununla birlikte, oyun bagimliligi, sadakat, satin alma niyeti ve memnuniyet
degiskenlerinden olusan bir model ortaya konmustur. Bu model kapsaminda Tiirkiye’de yasayan ve
oyun oynayan 18 yasindan biiyilkk 244 bireye kolayda oOrneklem yontemiyle cevrimici anket
uygulanmig, anketten elde edilen veriler yapisal esitlik modellemesi kullanilarak analiz edilmistir.
Elde edilen bulgular neticesinde, oyun bagimliliginin sadakat tizerinde onemli bir etkisi bulundugu
ortaya cikmaktadir. Bununla birlikte oyun bagimliliginin satin alma niyeti ve memnuniyet
degiskenlerinin lizerinde olumlu ve anlamli bir etki biraktigi saptanmustir. Diger bir yandan
memnuniyetin sadakat lizerinde anlamli bir etkisi oldugu ve memnuniyetin satin alma niyeti tizerinde
anlaml1 bir etkisi oldugu tespit edilmistir.
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EXAMINATION OF THE RELATIONSHIP BETWEEN GAME ADDICTION, GAME
LOYALTY, PURCHASE INTENTION AND SATISFACTION: A RESEARCH ON DIGITAL
GAMES
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ABSTRACT

The game industry, which is developing and changing day by day all over the world with
digitalization, offers consumers an indispensable entertainment phenomenon. Today, a large part of
the day of people in all age ranges is spent with these games. Consumers' loyalty to these games and to
the services offered by game manufacturers has greatly increased. However, elements such as loyalty
to these games, satisfaction and purchase intention have emerged. In this context, the main purpose of
the study is to examine the relationship between game addiction, loyalty, purchase intention and
satisfaction. In addition, a model consisting of game addiction, loyalty, purchase intention and
satisfaction variables has been put forward. Within the scope of this model, an online survey was
applied to 244 individuals older than 18 years of age who live in Turkey and play games with the
convenience sampling method and the data obtained from the survey were analyzed using structural
equation modeling. As a result of the findings, it is revealed that game addiction has a significant
effect on loyalty. However, it was determined that game addiction had a positive and significant effect
on the purchase intention and satisfaction variables. On the other hand, it has been determined that
satisfaction has a significant effect on loyalty and satisfaction has a significant effect on purchase
intention.
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