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OZET

Siirdiiriilebilir kalkinma hedeflerine ulagsmak, refah1 ve ekonomik biiylimeyi artirmak i¢in dijitallesme
bliyiik bir 6neme sahiptir. Dijitallesme, ekonomileri ve dolayisiyla uluslararasi ticareti doniistiiriirken
COVID-19 pandemisi bu siireci hizlandirmistir. Bu ¢alismanin amaci, Tiirkiye'yi e-ticarette hem énde
gelen ilkelerle hem de BRICS iilkeleriyle karsilastirmak ve Tiirkiye'nin bu siiregteki konumunu
belirlemektir. Girig boliimiinde tarihsel baglaminda ticaret politikalari ve dijital doniisiimiin uluslararasi
ticarete etkisi hakkinda kisa bir bilgi verilecektir. Ardindan ¢alismanin ilk boliimiinde dijital ticaret, e-
ticaret ve bunlarin ekonomiye etkileri ve katkilar1 iizerinde durulacaktir. Ikinci béliimde, segilen
iilkelerle karsilastirmali olarak Tiirkiye'nin konumu analiz edilecektir. Bu nedenle gostergeler olarak
online perakende orani, penetrasyon orami, dijital ticaretteki cirolar ve internet kullanan kisi orani
secilmistir. Uglincii boliimde, segilen tiim iilkeler igcin COVID-19 pandemisi sonrasi e-ticarette yasanan
son gelismeler tartisilacaktir. Dordiincti boliim, Tiirkiye'nin dijitallesme siirecindeki konumu ve e-
ticaretteki gelismeler agisindan detayli bir analizine ayrilacaktir. Elde edilen bulgular sonug¢ boliimiinde
degerlendirilecek ve Tiirkiye i¢in politika onerileri sunulacaktir.
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DIGITALIZATION AND E-COMMERCE IN SELECTED COUNTRIES AND IN TURKEY:
AN ASSESSMENT OF THE PRE- AND THE POST-COVID-19 PANDEMIC
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ABSTRACT

Digitalization has become of crucial importance to achieve sustainable development goals, to increase
welfare and economic growth. While digitalization transforming economies and thus international trade,
COVID-19 pandemic has accelerated this process. The aim of this paper is to compare Turkey both with
leading countries in e-commerce and BRICS countries and to determine Turkey’s position in this
process. A brief information about trade policies in its historical context and the impact of digital
transformation on international trade will be given in the introduction part. Then, the first part of the
paper will focus on digital trade, e-commerce and their effects and contributions to the economy.
Turkey’s position in comparison with selected countries will be analyzed in the second part. As
indicators, online retail rate, penetration rate, the turnover of the digital trade, and individuals using the
internet (% of population) are selected to determine Turkey’s position. In the third part, recent
developments in e-commerce during the post-COVID-19 pandemic will be discussed for all selected
countries. The fourth part will be devoted to a detailed analysis of Turkey regarding its position in the
digitalization process and developments in e-commerce. The findings will be evaluated in the conclusion
part, and policy recommendations will be suggested for Turkey.
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